TRk 2944 H 18 H

Fak 2 8 FEMREXLHRAMARYAHEE

WFZE DS

SESNERE () < FFERZE () - fEAARZE (O)
W . _
FBUFE - Bz - b)) &
(R - T - ) FBUFE - B - )1 &
WF R4 GO aT =T war T Ty RO~Y—rT (v TEIRIZEET DT
WFoe o8 K4 P - B BE
WA Rk 284 H 1 H

~ k2943 A 31 H




WFFEIFEOME (1)

1. [ZE®HIC

T aT V=T 7y va ryOfs HEELHEL R E OSBRSS — I Th o725, I Tl
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KEFG AT OCKDEL T 72T V=77 a7 72y RO 26 77 K, At 89,089
S DX 1,416,781 SO, PAMEIR, MitSSEOMmEMET — & ZIE (2015 42 06 H ~2016 4
12 A)L7-, IUEE L7-pash@miEs — 2 13, Pasns i OHERE. BIECEM DM SRE LTl 7
Y=L, & DM OBGEMFIIE FE B2 L0 ABd 508, ARG O A& IRTEA
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Saint Laurent, N=153, S/R=89% - Saint Laurent, N=40, S/R=93% -| | ke [ --2---4
RA=2656, $=2359 -| R=5554, 5=5190 -| b [ e R
Valentino, N=763, S/R=74% -| ' Valentino, N=61, S/R=84% -| ; [ SRREEL
RA=2474, 5=1826 R=3297, $=2783 v CE 4
Burberry Prorsum, N=69, S/R=67% Burberry Prorsum, N=57, S/R=85% |
A=2338, 5=1558 A=3191, §=2710
Givenchy, N=258, S/R=59% -| Givenchy, N=43, S/R=65% -|
RA=1943, S=1142 | R=3184, $=2082 -|
Dior, N=188, S/R=69% -| Dior, N=12, 5/R=78% —|
R=1702, 5=1182 | A=2417, S=1881 -
Giorgio Armani, N=65, S/R=54% -| Giorgio Armani, N=6, S/R=49% -|
R=1597, S=870 -| R=15567, S=769 —|
Chlogé, N=311, S/R=74% —| Chloé, N=82, S5/R=85% —| 3
RA=1597, S=1181 - R=2629, 5=2228 -| bhee
Dolce&Gabbana, N=823, S/IR=74% - Dolce&Gabbana, N=102, 5/R=73% -
RA=1575, 5=1163 | A=1450, S=1056 -
Gucei, N=521, S/R=79% - 4 Gucci, N=97, S/R=87% -
H-WEWB, S=1203 1 R=201B, S=1759 -
Prada, N=774, S/R=65% | Prada, N=121, S/R=80% —
R=1352, 5=880 - A=1964, S=1576 -
Céline, N=187, S/R=59% - Céline, N=24, S/R=74% -
A=1247, S=731 | R=2130, 5=1576 -
Miu Miu, N=404, S/R=73% —| Miu Miu, N=120, S/R=89% -|
A=1251, $=909 - =2785, S=2490 -
Stella McCartney, N=369, S/R=63% | Stella McCartney, N=55, S/R=80% |
A=1223, S=766 -| R=1348, 5=1081 |
Marc Jacobs, N=184, S/R=53% - Marc Jacobs, N=21, S/R=75% -
A=1112, S=585 - RA=1735, S=1300 -
Fendi, N=465, S/R=569% -| Fendi, N=46, S/R=83% -|
A=1102, S=646 -| R=1515, S=1260 - [ah
Salvatora Ferragamo, N=123, S/R=63% - Salvatore Ferragamo, N=16, S/R=74% -|
A=1113, S=698 - RA=1587, §=1173 -
Balenciaga, N=353, S/R=656% -| Balenciaga, N=51, 5/R=82% -|
RA=1017, S=664 -| RA=1663, S=1365 -
Burberry London, N=115, S/R=67% -| Burberry London, N=125, S/R=88% -| (S EEEETE T
A=909, S=612 -| RA=1791, §=1583 L
Maison Margiela, N=465, S/IR=57% -| Maison Margiela, N=69, S5/R=65% -|
A=763, §=432 -| R=1229, 5=803 -|
Alexander Wang, N=301, S/R=68% -| Alexander Wang, N=21, S/R=75% -|
A=566, 5=386 -| R=992, 5=743 -
Aed Valentino, N=1647, S/R=68% -| Red Valentino, N=88, S/R=77% |
H—E?il S$5=392 R=757, S=586 -
Burberry Brit, N=125, SIR-?Q% — Burberry Brit, N=60, S/R=85% -
A=507, 5=399 —| R=1092, =925 |
Emporio Armani, N=414, S/IR=57% —| Emporio Armani, N=56, S/R=75% —|
H=450, S=264 R=725, S=543
D&G, N=35, S/IR=67% - D&G, N=3, 5/R=100% —|
25, S=286 — R=570, S=570 —
Marc By Marc Jacobs, N=470, S/R=65% — Marc By Marc Jacobs, N=26, S/R=83% —|
RA=372, S=241 R=628, 5=525 —
See By Chiog, N=877, S/R=60% | L & Mean See By Chlog, N=58, S/R=73% - oo < Mean
RA=273, =165 [ —o- Hegular price R=514, 5=373 (SRt 5 =3t —o— Regular price
—o— Sale price —o— Sale price
T T T T T T T T T T T T T T T T T T
20 50 100 500 2000 5000 20000 20 50 100 500 2000 5000 20000
Price [USS] Price [USS]
(a) Dress (b) Coat

X1 %772 ROpEsuiikss5An




FFEFAEOME (2)

I, 77 R 7 3V =R E 45 rdhOIRIEHIN & BUSALIRGEMRS O IRFe ks s & ks =1
—E TR ZRO(X 2 2 M), A RO & BRI 21T > 72,

3. R

HIFALIRTEAMFS O FENET S L VLG O Dress 23 1K<, Bag 23 & mVMEMR DA B4, FEIMRGER
fillZ Dresses 23\ b <. Bags Mg bEVMHICH -T2, ZDZ Enn, BoeHIENEL 25122 T
ANUVELEE F P32 MR H 5 2 LGRS, —FH T, ET XL VRN O Bags (3 EHIERGEHAR I
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= [ ——— Reguiar price e ] - Regular price
- [uss] - [uss)
* 5000- © 5000-
4750-5000 4750-5000
® 4500-4750 o 4500-4750
= 4250-4500 = 42504500
® N 40004250 ° 40004250
kel .. 3750-4000 o 3750-4000
& . 3500-3750 & 3500-3750
2 @] o 3250-3500 2 o ] 3250-3500
= @ waf Eeg 3000-3250 = @ 3000-3250
3 E 4 2750-3000 3 2750-3000
3 A 2500-2750 3 2500-2750
N oo H 2250-2500 N 2250-2500
T o . 2000-2250 T o 2000-2250
£ 1750-2000 £ 1750-2000
2 1500-1750 2 1500-1750
1250-1500 1250-1500
o © 1000-1250 B © 1000-1250
® 750-1000 © 7501000
* 500-750 © 500- 750
® 250500 © 250- 500
° o 0250 o o 0-250
el T T T T sl T T T
0 100 200 300 400 100 200 300 400
Duration [day] Duration [day]
(a) Prada Dress N=774 (b) Prada Bag N=225
) - . - Regular price =Y Regular price
- [uss] - [uss]
© 5000~ * 5000-
4750-5000 4750-5000
© 4500-4750 © 4500-4750
pu 4250-4500 S 4250-4500
° 4000-4250 ° 4000-4250
9 3750-4000 8 3750-4000
=4 3500-3750 B 3500-3750
R 3250-3500 2 o ] 3250-3500
= ° 3000-3250 = © 3000-3250
F] 2750-3000 ] 2750-3000
K 2500-2750 - 2500-2750
=< 22502500 - 2250-2500
T S 2000-2250 T S 2000-2250
£ 1750-2000 E 1750-2000
g 1500-1750 ] 1500-1750
1250-1500 1250-1500
o + 1000-1250 o + 1000-1250
© 750-1000 + 750-1000
* 500-750 * 500-750
© 250-500 * 250-500
a | s 0-250 o | s 0250
=] (=3
T T T T - - -
4] 100 200 300 400 100 200 300 400

Duration [day]

(© Miu Miu Dress N=404
2 PEmOIRGERIM & B LRGeS O BEtR

Duration [day]

(d MiuMiu BagN=313
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